
READING LIST 2017/18

CAM Diploma in  
Digital Marketing

Reading List

http://www.camfoundation.com/
http://www.cim.co.uk
http://www.johnsmith.co.uk/reading_list.asp
http://www.johnsmith.co.uk/reading_list.asp


CAM PROFESSIONAL QUALIFICATIONS

RECOMMENDED SUPPORT MATERIALS

CAM DIPLOMA IN DIGITAL MARKETING 

RECOMMENDED  
SUPPORT MATERIALS

*Baines, P., Fill, C. and 
Rosengren, S. (2016) 
Marketing. 4th edition. 
Oxford, Oxford University 
Press. £47.99

*Bradley, N (2013) 
Marketing Research: tools 
and techniques. 3rd edition. 
Oxford, Oxford University 
Press. £43.99

*Fill, C. (2011) Essentials of 
marketing communications. 
Harlow, FT Prentice Hall. 

Simply Marketing 
Communications (by 
Chris Fill) is available on 
MyiLibrary.

*Recommended reading for the Marketing and Consumer Behaviour unit. (Not required if exempt from the unit).

http://www.johnsmith.co.uk/cim-shop/product/9780198748533/marketing
http://www.johnsmith.co.uk/cim-shop/product/9780199655090/marketing-research-tools-and-techniques
http://www.johnsmith.co.uk/cim-shop/product/9780273738442/essentials-of-marketing-communications
https://my.cim.co.uk/
http://www.johnsmith.co.uk/reading_list.asp?ModuleID=74028


CAM DIPLOMA IN DIGITAL MARKETING

Plus

Chaffey, D. and Ellis-
Chadwick, F. (2015) Digital 
Marketing: strategy, 
implementation and 
practice. 6th edition. 
Harlow, FT Prentice Hall. 
£54.99

Also available as an ebook.

Further reading

Brown, E. (2012) Working the 
crowd: social media marketing 
for business. 2nd edition. 
Swindon, British Informatics 
Society Ltd. (Also available as 
an ebook.)

Chaffey, D. and Smith, P. (2017) 
Digital marketing excellence: 
planning, optimizing and 
integrating online marketing. 
5th edition, Abingdon, 
Routledge.

Comm, J. and Burge, K. (2015) 
Twitter power: how to dominate 
your market one tweet at a 
time. US, John Wiley & Sons. 
(Also available as an ebook.)

Godin, S. (2007) Permission 
marketing. Reading, Pocket 
Books. Also available as an 
ebook.

Ryan, D. (2016) Understanding 
digital marketing. 4th edition, 
London, Kogan Page. (Also 
available as an ebook.)

Ryan D. and Jones,C. (2014) 
The best digital marketing 
campaigns in the world 2. 
London, Kogan Page. (Also 
available as an ebook.)

Scott, D.M. (2017) The new 
rules of marketing and PR: 
how to use social media, online 
video, mobile applications, 
blogs, news releases and viral 
marketing to reach buyers 
directly. 6th edition. Chichester, 
John Wiley & Sons. 

Trott, P. (2016) Innovation 
management and new product 
development. 6th edition, 
Harlow, Pearson.

Cadle, J. et al (2014) Business 
analysis techniques. 3rd edition. 
BCS.

Smith, PR (2015) The SOSTAC 
guide to your perfect digital 
marketing plan: save time save 
money with a crystal clear plan. 
Volume 3. PR Smith. 

http://www.johnsmith.co.uk/cim-shop/product/9781292077611/digital-marketing
http://www.johnsmith.co.uk/cim-shop/product/9781292077642/digital-marketing
http://www.johnsmith.co.uk/cim-shop/product/9781780171265/working-the-crowd-social-media-marketing-for-business
http://www.johnsmith.co.uk/cim-shop/product/9781780171272/working-the-crowd
http://www.johnsmith.co.uk/cim-shop/product/9781138191709/digital-marketing-excellence-planning-optimizing-and-integrating-online-marketing
http://www.johnsmith.co.uk/cim-shop/product/9781119021810/twitter-power-30-how-to-dominate-your-market-one
http://www.johnsmith.co.uk/cim-shop/product/9781119050117/twitter-power-30
http://www.johnsmith.co.uk/cim-shop/product/9781416526667/permission-marketing-turning-strangers-into-friends-and-friends-into
http://www.johnsmith.co.uk/cim-shop/product/9781471105777/permission-marketing
http://www.johnsmith.co.uk/cim-shop/product/9780749478438/understanding-digital-marketing-marketing-strategies-for-engaging-the-digital
http://www.johnsmith.co.uk/cim-shop/product/9780749478445/understanding-digital-marketing
http://www.johnsmith.co.uk/cim-shop/product/9780749469689/best-digital-marketing-campaigns-in-the-world-ii-the
http://www.johnsmith.co.uk/cim-shop/product/9780749469696/the-best-digital-marketing-campaigns-in-the-world-ii
http://www.johnsmith.co.uk/cim-shop/product/9781119362418/new-rules-of-marketing-and-pr-the-how-to
http://www.johnsmith.co.uk/cim-shop/product/9781292133423/innovation-management-and-new-product-development
http://www.johnsmith.co.uk/cim-shop/product/9781780172774/business-analysis
http://www.johnsmith.co.uk/cim-shop/product/9780956106841/sostacr-guide-to-your-perfect-digital-marketing-plan-save
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Moor Hall 
Cookham 
Maidenhead 
Berkshire, SL6 9QH  
United Kingdom

W cim.co.uk/shop
 @CIMinfo 
 facebook.com/TheCIM 
 The Chartered Institute of Marketing (CIM)

http://www.cim.co.uk/shop
http://www.cim.co.uk/shop
https://twitter.com/ciminfo
https://www.facebook.com/TheCIM/
https://uk.linkedin.com/edu/cim-%7C-the-chartered-institute-of-marketing-20145

