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CIM Professional Marketing Qualifications  |  Foundation Certificate in Marketing

Mandatory Module

Marketing Principles

Recommended reading

Blythe, J. and Martin, J. (2016) 
Essentials of marketing. 6th 
edition. Harlow, Prentice Hall. 

Module guide

CIM (2015) CIM Foundation 
Certificate in professional 
marketing: official module 
guide - Marketing Principles.* 
Cookham, CIM.   *

 * �This is available as an 
e-book free of charge  
to members studying  
this module.

Further  reading

Fahy, J. and Jobber, D. (2015) 
Foundations of marketing.  
5th edition. Maidenhead, 
McGraw Hill. 

http://www.johnsmith.co.uk/cim-shop/product/9781292098449/essentials-of-marketing
http://www.johnsmith.co.uk/cim-shop/product/9781907368448/official-module-guide-marketing-principles-cim-foundation-certificate
http://www.johnsmith.co.uk/cim-shop/product/9780077167950/foundations-of-marketing
http://www.johnsmith.co.uk/reading_list.asp?ModuleID=73624


   Recommended support materials  |  cim.co.uk/shop

Elective Module

Customer Communications

Recommended reading

Egan, J. (2015) Marketing 
communications. 2nd Edition. 
London, Sage.

Further  reading

Smith, P.R. and Zook, Z. (2016) 
Marketing communications: 
integrating offline and online 
with social media. 6th Edition. 
London, Kogan Page. 

Blythe, J. and Martin, J. (2016) 
Essentials of marketing. 6th 
Edition. Harlow, Prentice Hall. 

Fill, C. and Turnbull, S. (2016) 
Marketing communications: 
discovery, creation and 
conversations. 7th Edition. 
Harlow, Pearson. 

Module guide

CIM (2015) CIM Foundation 
Certificate in professional 
marketing: official 
module guide – Customer 
Communications.* Cookham, 
CIM.   *

 * �This is available as an 
e-book free of charge  
to members studying  
this module.

http://www.johnsmith.co.uk/cim-shop/product/9781446259030/marketing-communications
http://www.johnsmith.co.uk/cim-shop/product/9781907368455/official-module-guide-customer-communications-cim-foundation-certificate
http://www.johnsmith.co.uk/cim-shop/product/9780749473402/marketing-communications-offline-and-online-integration-engagement-and-analytics
http://www.johnsmith.co.uk/cim-shop/product/9781292098449/essentials-of-marketing
http://www.johnsmith.co.uk/cim-shop/product/9781292092614/marketing-communications-discovery-creation-and-conversations
http://www.cim.co.uk/shop
http://www.johnsmith.co.uk/reading_list.asp?ModuleID=73622


CIM Professional Marketing Qualifications  |  Foundation Certificate in Marketing

Elective Module

Digital Essentials

Recommended reading
Kingsnorth, S. (2016)  
Digital marketing strategy:  
an integrated approach to 
online marketing. London, 
Kogan Page. 

Further  reading

Chaffey, D. and Ellis-Chadwick, 
F. (2016) Digital marketing: 
strategy, implementation  
and practice. 6th edition. 
Harlow, Pearson. 

Meerman Scott, D. (2017) The 
new rules of marketing & PR. 
6th edition. New Jersey, Wiley. 

Ryan, D. and Jones, C.  
(2016) Understanding  
digital marketing: marketing 
strategies for engaging the 
digital generation. 4th edition. 
London, Kogan Page.  
 
Smith, N. (2016) Digital 
marketing in a week: brilliant 
online marketing in seven 
simple steps. 2nd edition, 
London, Hodder & Stoughton.  

Smith, N. (2016) SEO and  
search marketing in a week. 
2nd edition. London, Hodder  
& Stoughton.

Smith, N. (2016) Social media 
marketing in a week. London, 
Hodder & Stoughton. 

http://www.johnsmith.co.uk/cim-shop/product/9780749474706/digital-marketing-strategy-an-integrated-approach-to-online-marketing
http://www.johnsmith.co.uk/cim-shop/product/9781292077611/digital-marketing
http://www.johnsmith.co.uk/cim-shop/product/9781119362418/new-rules-of-marketing-and-pr-the-how-to
http://www.johnsmith.co.uk/cim-shop/product/9780749478438/understanding-digital-marketing-marketing-strategies-for-engaging-the-digital
http://www.johnsmith.co.uk/cim-shop/product/9781473609525/digital-marketing-in-a-week-brilliant-online-marketing-in
http://www.johnsmith.co.uk/cim-shop/product/9781473610323/seo-and-search-marketing-in-a-week-search-engine
http://www.johnsmith.co.uk/cim-shop/product/9781473610330/social-media-marketing-in-a-week-create-your-successful
http://www.johnsmith.co.uk/reading_list.asp?ModuleID=73623
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