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Mandatory Module

Strategic Marketing

Marketing Strategy
& Competitive
Positioning

Recommendedreading ~ Module guide Further reading
Hooley, G., Nicoulaud, B, CIM. (2014) CIM Diploma Aaker, D. and McLouglin,
Piercy, N.and Rudd, J. (2017) in Professional Marketing: D. (2010) Strategic market
Marketing strategy and official module guide - management: global
competitive positioning. Strategic Marketing. perspectives. Chichester,
6th edition. Harlow, FT Cookham, CIM. O* John Wiley.

Prentice Hall.
Cravens, D.W. and Piercy, N.

O* Thisis available as an (2012) Strategic marketing.
e-book free of charge 10th edition. US, McGraw-Hill.
to members studying .
this module. McDonald, M. and Wilson, H.

(2016) Marketing plans: how to
prepare them, how profit from
them. 8th edition. Chichester,
John Wiley.
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http://www.johnsmith.co.uk/cim-shop/product/9781907368332/official-module-guide-strategic-marketing-cim-diploma-in
http://www.johnsmith.co.uk/cim-shop/product/9780470689752/strategic-market-management-global-perspectives
http://www.johnsmith.co.uk/cim-shop/product/9780071326230/strategic-marketing
http://www.johnsmith.co.uk/cim-shop/product/9781119217138/marketing-plans-8e-how-to-prepare-them-how
http://www.johnsmith.co.uk/reading_list.asp?ModuleID=73621

Mandatory Module

Mastering Metrics

Key Marketing
Metrics

The 50+ metrics every
manager needs to know

Neil T. Bondle, Paul W. Farris, Phillp E. Pleifor
&David J. Reibstein

Recommended reading

Farris, PW., Bendle, N.T., Pfeifer,
P.E.and Reibstein, D.J. (2017) Key
marketing metrics. 2nd edition.
Harlow, Pearson.

MASTERING
METRICS

CIM

Module guide

CIM. (2014) CIM Diploma in
Professional Marketing: official
module guide - Mastering
Metrics.Cookham, CIM. O*

O* This is available as an
e-book free of charge
to members studying
this module.

Further reading

Davis, J.A. (2013) Measuring
marketing: 110+ key metrics
every marketer needs. 2nd
edition. Chichester, John Wiley.

Hemann, C. and Burbary, K.
(2013) Digital marketing
analytics: making sense of
consumer data in a digital
world. Indianapolis, QUE.

Marr, B. (2015) Big data: using
smart big data, analytics

and metrics to make to
better decisions and improve
performance. Chichester,
John Wiley & Sons.

Marr, B. (2016) Big datain
practice: how successful
companies use big data
analytics to deliver
extraordinary results.
Chichester, John Wiley & Sons.

McDonald, M., Mouncey, P. and
Maklan, S. (2014) Marketing
value metrics. 2nd edition.
London, Kogan Page.
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http://www.johnsmith.co.uk/cim-shop/product/9781118153741/measuring-marketing-second-edition-110-key-metrics-every-marketer
http://www.johnsmith.co.uk/cim-shop/product/9780789750303/digital-marketing-analytics-making-sense-of-consumer-data-in
http://www.johnsmith.co.uk/cim-shop/product/9781118965832/big-data-using-smart-big-data-analytics-and
http://www.johnsmith.co.uk/cim-shop/product/9781119231387/big-data-in-practice-use-cases-how-45
http://www.johnsmith.co.uk/cim-shop/product/9780749468972/marketing-value-metrics-a-new-metrics-model-to-measure
http://www.cim.co.uk/shop
http://www.johnsmith.co.uk/reading_list.asp?ModuleID=73620

Elective Module

Digital Strategy

DIGITAL MARKETING

DAVE CHAFFEY
FIONA ELLIS-CHADWICK

Recommended reading

Chaffey, D. and Ellis-Chadwick,
F.(2015) Digital marketing:
strategy, implementation
and practice. 6th edition.
Harlow, Pearson.

Further reading

Bones, C. and Hammersley, J.
(2015) Leading digital strategy:
driving business growth through
effective e-commerce. London,
Kogan Page.

Chaffey, D. and Smith, P.R. (2017)
Digital marketing excellence:
planning, optimizing and
intergrating online marketing.
5th edition. Abingdon, Routledge.

Dahl, S. (2014) Social media
marketing: theories and
applications. London, Sage.

Flores, L. (2013) How to measure
digital marketing: metrics for
assessing impact and designing
success. Basingstoke, Palgrave
Macmillan.

Heinze, A. et al (2017) Digital and
sacial media marketing. Abingdon,
Routledge.

Kaufman, | and Horton, C. (2014)
Digital marketing: integrating
strategy and tactics with values.
Abingdon, Routledge.

Phillips, J. (2016) Ecommerce
analytics: analyse and improve the
impact of your digital strategy. New
Jersey, Pearson.

Richardson, N., James, J. and
Kelley, N. (2015) Customer-
centric marketing: supporting
sustainability in the digital age.
London, Kogan Page.
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http://www.johnsmith.co.uk/cim-shop/product/9781138191709/digital-marketing-excellence-planning-optimizing-and-integrating-online-marketing
http://www.johnsmith.co.uk/cim-shop/product/9781446280744/social-media-marketing-theories-and-applications
http://www.johnsmith.co.uk/cim-shop/product/9781137340689/how-to-measure-digital-marketing-metrics-for-assessing-impact
http://www.johnsmith.co.uk/cim-shop/product/9781138917910/digital-and-social-media-marketing-a-results-driven-approach
http://www.johnsmith.co.uk/cim-shop/product/9780415716758/digital-marketing-integrating-strategy-and-tactics-with-values-a
http://www.johnsmith.co.uk/cim-shop/product/9780134177281/ecommerce-analytics-analyze-and-improve-the-impact-of-your
http://www.johnsmith.co.uk/cim-shop/product/9780749472092/customer-centric-marketing-supporting-sustainability-in-the-digital-age
http://www.johnsmith.co.uk/reading_list.asp?ModuleID=73618

Elective Module

Driving Innovation

Second

@ INCLUDES INTERACTIVE E-BOOK
S R PO O PO A L s ok

Edition

Entrepreneurial =

MARKETING

an effectual approach

Fifth Edition

MANAGING
INNOVATION

EDWIN J. NIJSSEN = R

JOETIDD AND JOHN BESSANT WILEY

Recommended reading

Nijssen, E.J. (2017)
Entrepreneurial marketing: an

effectual approach. 2nd edition.

Abingdon, Routledge.

Tidd, J. and Bessant, J. (2013)
Managing innovation. 5th
edition. Chichester, John Wiley
&Sons.

Furtherreading

Bessant, J.and Tidd, J.
(2015) Innovation and
entrepreneurship. 3rd edition.
Chichester, John Wiley & Sons.

HBR (2013) HBR’s 10 must reads
oninnovation. US, Harvard
Business Review Press.

Lodish, L.M., Morgan, H.L. et al.
(2015) Marketing that works:
how entrepreneurial marketing
can add sustainable value to any
sized company. 2nd edition. New
Jersey, Pearson.

Matthews, C.H. and
Brueggemann, R. (2015)
Innovation and entrepreneurship:
a competency framework.
Oxford, Routledge.

Sethna, Z., Jones, R. and Harrigan,
P.(2013) Entrepreneurial
marketing: global perspectives.
Bradford, Emerald.
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http://www.johnsmith.co.uk/cim-shop/product/9781118360637/managing-innovation-5e-integrating-technological-market-and-organizational
http://www.johnsmith.co.uk/cim-shop/product/9781118360637/managing-innovation-5e-integrating-technological-market-and-organizational
http://www.johnsmith.co.uk/cim-shop/product/9781118993095/innovation-and-entrepreneurship-3e
http://www.johnsmith.co.uk/cim-shop/product/9781422189856/hbrs-10-must-reads-on-innovation-with-featured-article
http://www.johnsmith.co.uk/cim-shop/product/9780415742535/innovation-and-entrepreneurship-a-competency-framework
http://www.johnsmith.co.uk/cim-shop/product/9781781907863/entrepreneurial-marketing-global-perspectives
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